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nq.Ithy Fishing Festival - Businesses, F!F -
- conservation groups and local government y L

partnering to: e
Create a catalyst for redevelopment of 'rj"ﬁ-.u,{.
downtown Waynesboro and to o
Generate economic activity and tourism. .:-'i : .
Through the celebration of our watershed "h

resources and the promotion of the quue1' ;"-’f‘
sport of fly fishing.
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Draw attention to the area’s key
outdoor assets: b«

m Mosey Creek, Shenandoah National Park,
e mgfon National Forest, Blue
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Pganlzed as a 501c4 Corp.

rpose is to develop, organize and
anage the annual Virginia Fly Fishing

= Created in 1999 by Waynesboro
Downtown Development Inc. (WDDI).

= Oper'ated ahd managed by volun‘reer's'-"
= Now in the ninth year of operation. 'E 5
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%H“ 65+ adults
= Professionals with discretionary

income. -
= Ingmes ranging from $40 to $100+.

= Family- oriented, lead active/varied
Ilf_es‘.l'y '
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i TR
| -_2093 $9K rev $430 Ioss I
- 2604 gﬁl-l&@%v $3.9K loss.
éﬁﬁ Fé $3.5K income.

. 2006 = $44 9K ;é‘f"f"'-,_{i Kyjne
= 2007 - $53.6K rev, $14 |
- 2008 $57 7I( Tr'ev $ °"9_ ’ZK income.
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of 1 the ne1' pro R
invested into fes‘rlval “I'o fund the
following vent: _

= Promotion ertising ﬁ'
!. il

= Event manage
= 50% ursed in the form of grants
ying water shed projects to
organizations.
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= Increased SCICENTREIINEEul Ny roms -
increased foot traffic and new festivals y ear
round. |

= Hotel, B&B and Camp grolinds booked up
dur'.mg the weekend and realizing increases in
year round bookings from returning Festival
attendees.

= Creati m j_cugle market.
-« Increased downtown p property values.
= Investments in downtown properties.
= Sponsors impact leveraged.




= Increased sales tax revenue. ~ _

= Increased property tax revenue. e £

'mulfép.ug__r' in ’ro_urism_ad\/Er’rising N,

ent with year r‘o‘un_d.gﬁ:)‘sure _u
2008;impressions = Tamillion).

stment targeted at redevelopment

n and river front parcel

= Non-city funded investment in riv
Improvements.
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: consery,a’rlqn grants.

- 200”5 festi\'/"aJ
= 2006 festiva
= 2007 festiva

= 2008 festiva

mrvatio

ole n&nves‘red m

grant - $1,400
grant - $2,200
grant - $7,250
grant - $4,615
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= Past uses of gr_g,n:bfﬂ”"ds}war'ded to the

Shenandoah cF\qp:rer of Trox\gimi’red:
. . ofd

0 T"r"é'e plan‘rmgs along the banks S‘bu‘rh

Ri ‘u-. ¥
H'rﬂ‘ T u‘r in the classroom Waynesboro mnddle
=" ~ school.

“w Addition of structures in'Soufh RiveR: 2
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